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SXUMINE
THE PROBLEM

FOR CONSUMERS

Q Absense of a single

comprehensive service
offering easy discovery
of the latest deals/info

on destinations, hotels,
restaurants, attractions
and shopping

Increased consumer
time, stress and costs
associated with travel
rising over 18% from
pre-pandemic rates

FOR AIRLINES

Q Astronomical fuel costs,

high fixed costs and
flerce competition
constantly compels
Airlines to explore &
deploy new revenue
streams

FACT:18-56% of
revenues come from
non-ticketing ancillary
revenue

FOR HOTELS, RESTAURANTS,
ATTRACTIONS AND SHOPPING (HRASS)

Q The Aggregator* model
mandates a commission of
up to 30-40%, which
significantly erodes HRA's
profit margins

Q@ HRASs lack direct access to
travelers visiting their city

*Aggregators = Expedia.com, Booking.com, etc
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- Now, travelers can effortlessly explore any destination, leverage Exploro-
. enabled privileged access to exclusive offers, book new thrilling
& ”"\,52; adventures, make dinner reservations, reserve a comfy hotel room and

ﬁ%*‘; craft/change their itinerary and plans on the fly via our bespoke
RS proprietary platform using the IFE-embedded Exploro app or the

Os Exploro.com website on their own smart device.
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INFLIGHT ENTERTAINMENT
SYSTEM (IFE)

By George
Ray's on the River

" Nikolai's Roof
K Jn SJS C'ty The Cap]fdl G""e

9 By seamlessly integrating Exploro into the
Inflight Entertainment system either through the

main menu or through the moving map, travelers : )
are empowered with two exciting features. Memphisie—?
‘Travelers can either browse the HRAS options for |

ir current destination or embark on a virtual Dallasts

ion of other enticing flight destinations.
tool assists them in meticulously
r ing adventures.




exploro.com-

Q Alternatively, travelers can open
Exploro.com which provides them
with the same full-featured access
Exploro’s broad spectrum of HRAS
services on their own device. The
Exploro.com site has the additional
advantage of enabling them to
leverage the extensive Exploro
platform whether they're in the air
or on the ground.
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TRACTION

@ Technology completed to allow
passengers to make bookings exploro

@ Term Agreements Inflight o | '
with 10 Airlines | POTEEAL S .
© ' . ‘ ' ‘ % Qﬂ"‘.‘w gl

@ Exploro launched in the air

(Spirit, Jambojet) on 3 Sp"‘ 1 t
continents with 2.4M J am boje £

impressions within o weeks com

@ Forecasted to reach 600M
passengers annually within the first

24 months ¢

@ Contract Negotiations with multiple
Airlines on six continents with the ability to
expand on any Airline with an Inflight
Entertainment System
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FOUNDER + Chairman

Kirk has 27 years of aviation experience

Implemented ancillary revenue programs on over 35
airlines on six continents

At Delta Air Lines, he managed communication with
over 18,000 flight attendants

| » - Dean brings expertise in high volume and high
| . transaction systems in the banking industry,
| 2.7 internet of things, high volume eCommerce sites
/ s and mobile applications

Previously held leadership positions at SmartThings,

OUR STORY o ‘ . Samsung, Omniture, and Adobe

Q@ Born out of airlines coming to us to build a
solution that increases inflight revenue o0

Q@ Exploro executive team has over 100 years in
Kelly has 28 years of accomplished executive

aviation and technology & -
v 2 experience with Delta Airlines as Director of Base
- Operations and Scheduling

(O smartThings

R .



eXCITING
OPPORTUNITY

INVESTMENT
TOTAL SEED ROUND MINIMUM INVESTMENT TARGET INITIAL CLOSING
USE OF FUNDS
TECHNOLOGY SALES + MARKETING G&A

THIS CONVERTIBLE NOTE IS BEING PRESENTED TO INVESTORS SOLELY FOR THEIR OWN ACCOUNT FOR THE
PURPOSE OF INVESTMENT AND NOT WITH A VIEW TO OR FOR SALE IN CONNECTION WITH ANY DISTRIBUTION
THEREOF IN VIOLATION OF THE SECURITIES ACT AND APPLICABLE STATE SECURITIES LAWS. THIS CONVERTIBLE
NOTE AND THE SECURITIES ISSUABLE UPON POTENTIAL CONVERSION HEREOF HAVE NOT BEEN REGISTERED
UNDER THE SECURITIES ACT OR QUALIFIED UNDER ANY STATE SECURITIES LAWS AND MAY NOT BE SOLD,
OFFERED FOR SALE, PLEDGED, OR HYPOTHECATED IN THE ABSENCE OF SUCH REGISTRATION OR QUALIFICATION
OR AN OPINION OF COUNSEL OR OTHER EVIDENCE SATISFACTORY TO THE COMPANY THAT SUCH REGISTRATION
OR QUALIFICATION IS NOT REQUIRED.
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mailto:kirk@exploro.com

